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WinePro NZ'26: Building Futures,
Celebrating Success

Following its highly successful debut, WinePro NZ
returns in 2026 with exciting new initiatives
designed to elevate New Zealand’s premier wine
industry event. With a renewed focus on fostering
collaboration, showcasing innovation, and
celebrating excellence, WinePro NZ is the essential
platform for industry professionals to connect,
learn, and grow.

WINEPRO

Building Futures, Celebrating Success

Why WinePro NZ?

New Zealand's #1 wine trade event
Unparalleled networking opportunities
A showcase of leading suppliers and .
cutting-edge innovations A =2 It helped us raise our
In5|ghtful conferencgs led by mdt.Jst.ry experts E profile ina key market
An environment designed to maximize both

Gareth - PolyNatural

education and business
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WINEPRO

Learning from Success:
What's New for 20267

Enhanced Outdoor Experience

Showcasing the Best of the Wine Sector

The outdoor exhibition area has been relocated to the front of the venue, WinePro NZ brings together the finest suppliers, thought

offering greater visibility and creating an inviting atmosphere. All visitors leaders, and representative bodies under one roof. Supported by P
will pass through this space, featuring catering adjacent to the main entry Marlborough Council and Marlborough Wine, the event will once

pathway, ensuring a welcoming and seamless transition into the indoor expo. again feature an expertly curated conference program, delivering

world-class insights tailored to the needs of the wine sector.
Optimised Timing

In response to industry feedback, Balanced Format

the event has been rescheduled to
two weeks before the public holiday,
aligning better with the industry
calendar and improving accessibility
for attendees.

The event strikes the perfect balance between education and expo
time, giving attendees ample opportunity to gain knowledge, make
meaningful connections, and explore new products and services.

ORCHARD, VINEYARD _"':'
E TOPPING MOWERS.
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For us it was excellent exposure to o W onoo 20 104 o g e
Important industry players and also S
networking with potential partners

Shane - Vinea

A very great initiative
Steve (Attendee)




The results speak for themselves

Visitor Registration Statistics

Number of
Employees

100-199 l 1-19
Employees

Top 12 Visitor Occupations

Plant Manager
Technical Sales
Research & Development
Maintenance Engineer, Supervisor, Fitter
Vineyard Staff
Production Manager
Winemaker
Technician
Grape Grower
Director/GM/MD/CEQO/Senior Management
ImageViticulturalist
Vineyard Manager

Prefer not
to say

Sponsorships
Platinum Partner — 1 Available

- 6m x 6m Indoor or 9m x 12m Outdoor Brand Activation Space
- Guaranteed Inclusion in the Floor Talks programme

- Partner logo included in Conference Website and Preview Material
- Partner logo included in all print material as Platinum Partner
- Partner logo included on all registration emails

- Partner logo used on all WinePro NZ 2026 event signage
(e.g. directional signage) where possible

- One dedicated pull-up banner at Registration area (produced by
WinePro NZ)

- One full page advertisement in the Exhibition Directory

- Permanent Inclusion as Platinum Partner for the partner period
ONn WWW.Winepro.co.nz

- Platinum Partner recognition included on all WinePro NZ EDMs
- 1 dedicated EDM to registered WinePro NZ 2026 attendees

- Rights to access WinePro IP for own marketing purposes during
the partner period

PLATINUM PARTNER INVESTMENT - $20,000 + GST




Sponsorships
Gold Partner - 5 Available

Sponsorships

Vinovation Hub = =

Sponsor - 1 Available = e e _éu{EY—EEH(?@?’ﬁI“_

- 3m x 6m Indoor or 6m x 6m Outdoor Brand Activation Space . Guaranteed Inclusion in the floor talks programme.

 Guaranteed Inclusion in the floor talks programme - Sponsor logo included where possible in print material as

- Partner logo included where possible in print material as Vinovation sponsor.

Gold Partner

- Sponsor logo included on all registration emails.

+ Partner logo included on all registration emails - One half page advertisement in the Exhibition Directory.

* One half page advertisement in the Exhibition Directory - Permanent Inclusion as Vinovation Sponsor for the sponsor

- Permanent Inclusion as Gold Partner for the partner period on period on www.winepro.co.nz

WWW.Winepro.co.nz

LASS B pac

Q'.) ’L‘f‘l’i*L.]L}ﬂ:EF- - Brand included in Vinovation signage.
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- Gold Partner recognition included on WinePro EDMs where

- Vinovation Sponsor recognition included on WinePro EDMs
possible

where possible.

- Rights to access WinePro IP for own marketing purposes during

- Rights to access WinePro IP for own marketing purposes
the partner period

during the sponsorship period.

VINOVATION SPONSORSHIP INVESTMENT -

GOLD PARTNER INVESTMENT - $10,500 + GST $6,000 + GST




Other Sponsorship Other Sponsorship opportunities

opportunities
Cafe Partner — 1 Available Lanyard Partner -

1 Available

- Logo on all attendee lanyards,
provided to attendees upon
registration

Showbag Partner — 1 Available

- Logo on all Showbags, provided to

- Ownership of the on-site café, with your brand name attached attendees upon entry

to it for the event - Inclusion in Exhibition Directory as

- “Partner Name Café” listed on venue maps and directional Showbags Partner

signage - Inclusion in Exhibition Directory as

Lanyard Partner

- Permanent Inclusion as Showbag

Partner for the partner period on W'N%P

- Two dedicated pull-up banners within the café area (produced .
WWW.Winepro.co.nz vine towine

by WinePro)

- Permanent Inclusion as Lanyard
Partner for the partner period on
WWW.Winepro.co.nz

- Rights to access WinePro IP for —
own marketing purposes during
the partner period

- Rights to have partner marketing flyers on display on café
tables

I
S —

- Rights to access WinePro IP for
own marketing purposes during
the partner period

- Inclusion in Exhibition Directory as Café Partner

SHOWBAG PARTNER
INVESTMENT - $4,000 + GST

- Permanent Inclusion as Café Partner for the partner period on
WWW.Winepro.co.nz

LANYARD PARTNER
INVESTMENT - $5,500 + GST

- Rights to access WinePro IP for own marketing purposes
during the partner period

Dedicated EDM - 4 available

- 1 dedicated EDM to registered WinePro NZ 2026 attendees )

DEDICATED EDM INVESTMENT - $1,000 + GST

CAFE PARTNER INVESTMENT - $4,000 + GST
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WINEPRO stand

Information

Building Futures, Celebrating Success

Space Only

- Floor space only

- No walling or carpet (venue flooring - wooden)
- No inclusions

- Only available for stand sizes 18sqm or larger

- Proposal of stand design must be submitted to

Operations before the event for approval.

Modular with Fascia

- Fascia system at front of stand

- 2.3m black Corinthian walling

- Company name on sign attached to fascia
- Carpet

- 2 x LED spotlights on continuous track behind the
fascia system are provided per 9sgm.

Modular with no Fascia

- No fascia system at front of stand

- 2.3m black Corinthian walling

- Company name on sign attached to the back wall
- Carpet

- 1x LED vario on arm is provided per 9sqm off the
rear wall.

Stand types

A. Corner (2 open sides)
2 company signs on
either side

Inline (1 open side)
1 company sign

w

Inclusions

C. Peninsula (3 open sides)
1 company sign on back wall

D. Island (only for space only)

no company sign

Lights included in package

Additional items you might need:

Spotlight - Spotlight -
Square Metres Quantity with Quantity
fascia no fascia
Upto9 2 1
10-18 4 2
19 -27 6 3
28 - 36 8 4
37+ 10 5
A | B
C D
A | B

« 10amp power with connection & consumption

« 15amp power with connection & consumption

- Additional lights
1. LED on track

2. LED vario on arm

« Safety vests

New Initiatives for 2026

Fresh Features, New Opportunities

WinePro NZ continues to innovate by introducing exciting elements to keep the
event fresh and engaging. In 2026, expect:

¢ Unique show features never seen before at wine events in New Zealand
e Mini-functions on the expo floor to enhance networking opportunities
» Expanded spaces for informal meetings and discussions

Fantastic to have a trade show at

long last for the viticulture industry!
Tony (Attendee)
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Join Us in Shaping the Future e, - _ > *. e

WinePro NZ is more than an event—it's a movement towards
progress and excellence in New Zealand’s wine industry. By
building on past successes and introducing forward-thinking
enhancements, WinePro NZ 2026 promises to be a must-attend
event for suppliers, buyers, and industry professionals.

WINEPRO

Building Futures, Celebrating Success
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